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This graduate seminar constitutes a comprehensive and critical review of the seminal literature in
strategic management and international business. It provides an overall introduction to the field and
fundamental understanding for the students’ future theoretical and empirical work. The course will
discuss fundamental paradigms of strategic management through both individual (micro) and
sociological perspectives. Discussion topics will cover the individual and group processes that influence
a firm’s strategic decision-making, particularly those involving CEOs, top management teams, and
boards of directors. Additionally, the course will address all pertinent relational, structural, and
institutional factors that shape a firm’s strategic behavior.

Evaluation criteria

- Weekly assignment: 50%
- Exam: 30%
- Participation/Presentation: 20%
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* Topics and reading lists can be updated later during the semester.

Week 1 Introduction and Overview

Week 2 Executive Effects on Strategic Choice

Week 3 Gender Effects in Upper Echelons

Week 4 Executive Succession & Incentives

Week 5 Attention-Based View

Week 6 Gauging Managerial Cognition & Sentiment

Week 7 Executive Influences on Interfirm Dynamics

Week 8 Open system perspectives in strategic management
Week 9 Institutional actors: from the market to the regulators
Week 10 Relational mechanisms connecting the actors
Week 11 Structural mechanisms underlying competition
Week 12 Institutional environment: norm, culture, and logic
Week 13 Institutional environment: framing and symbolic management
Week 14 Comparative studies

Week 15 Final Exam



